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returns, considering all sides of the problem, without ten years of experience in which farmers received far less than the marketing system could have paid.
Government in its powers and possibilities of investigation is not by any means confined to the narrow class interest which dominates individuals or groups in their partisan participation in matters of this kind. While some governments are inclined to reprehensible partisanship, others have proceeded in an unbiased manner to consider all the facts and decide important matters upon strict grounds of economic efficienc)^ and general public welfare. A noted example of this is the work of the Elevator Commission of the Province of Saskatchewan, Canada, Report of 1910. In this case, farmers clamored for government ownership and operation of the grain-marketing system, including local and terminal elevators. The findings of the commission revealed that government middlemen could not hope to compete with either private or cooperative effort in this particular case because of the poorer facilities and support.1 In a constructive manner cooperative ownership and operation of an elevator system was recommended as a means of consolidation and further improvement instead of a state-owned system. Ten years of experience with the program built upon the deliberations of this governmental commission have demonstrated the value of facts before acts in any moves seeking constructive results. The United Grain Growers, Limited, a monument of cooperative efficiency, is an example of rapid growth rnd decided improvement because careful investigation discovered the proper means of solving a marketing problem and centered interest upon a definite program of action. More of this type of impartial inquiry and less of the prejudiced kind are essential to rapid progress and maximum public welfare.
i Report of Elevator Commission of Saskatchewan, 1910, pp. 94-98.